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LinkedIn Guide

There are over 4 million Australians signed up with LinkedIn.

International numbers jump to over 350 million users worldwide.

They're all looking for professionals to connect to and do business
with. No matter the size or nature of your business, someone out

there is searching for you.

If youre not signed up for LinkedIn, some of your competition
certainly is, and the people searching for businesses like yours are

going to get in touch with them instead.

More than any of the other social media platforms LinkedIn is about
2 things -professionalism and networking. It's not about showing
kooky pictures of you and your team, or sharing comic strip pictures

that relate somehow to your industry.

While you can make a profile for your business (we'll show you how)
the focus of LinkedIn is mainly on the people behind the brands.
That means the focus is on you and how you make connections with

other professionals.

LinkedIn is a streamlined connection forum; nothing more and
nothing less. It's that clear-cut focus on networking that makes
LinkedIn a powerful tool youre going to use to blow up your

business.
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Why You Should Be Using LinkedIn

for Your Business

1. You Can Attract Future Hires.

LinkedIn is the networking site for serious recruitment. Resumes and portfolios

are all there for you to peruse when on the hunt for some new talent.

More importantly, LinkedIn creates a constant professional presence for your
company in the top online hiring hotspot in the world. Your company will be on
display for exactly the kind of people you want to hire, and their networks of

contacts.
2. You Spread Your Brand.

LinkedIn is a networking web. As you show off your professionalism your brand
will first touch the people closest to you, then they in turn will spread the good
news to people they know, and so on. It's international word-of-mouth at

digital-age speeds.

(Don't be afraid to ask satisfied customers or clients to write you a glowing

recommendation on LinkedIn.)
3. Free Advertising.

LinkedIn lets you create a full profile for your business. This means that you

can add SEO to your internet presence to catch more viewers.




If youre unfamiliar with SEO it stands for Search Engine Optimization. When
someone looks for a business just like yours in a search engine like Google or

within LinkedIn they type in an SEO keyword or phrase.

So for example a potential client might try "SMSF accountants.” If they want a
local business then they might try "SMSF accountants Sydney” or some

combination thereof.

[Non-accountant examples will be in red] So let's say you own a tobacco shop
called “Stick That in Your Pipe.” Someone looking for you might try “tobacco
store” or if they want their search to be more locally refined they might try

“tobacco store Sydney.”

These are SEO key phrases, and you want to do your best to “own” these
phrases. By owning them you turn up higher in the Google or LinkedIn results.
The higher you are in the results the more potential customers are likely to

investigate your website or profile over that of your competition.

LinkedIn gives you a chance to build some SEO key phrases into your profile,
giving you a better chance to show up higher when someone searches for a
business like yours in LinkedIn. This in turn gives you more chances to send
these people over to your main website where you can convert them into

paying customers.
4. You Can Target Sales Pitches.

You might not be a generalized firm. Perhaps you want to spend a lot of your
time focusing on gaining clients in the small-to-medium business range, as

opposed to doing personal income tax work.

Your business might have a specific niche of buyers you want to target. If

youre a business-to-business affair selling ergonomic furniture you may want




to focus your efforts on big businesses that have a lot of butts that need office

chairs under them.

With LinkedIn you can steer your branding efforts in the right direction by
joining select groups of people to interact with, groups full of the right kind of
people to recommend you to potential clients. You don’t have to waste time
shot-gunning your networking efforts in the hopes of possibly hitting a

worthwhile target.
5. You Can Get and Give Outsourcing Referrals.

There may be work that you don’t want to handle in-house. But jumping blindly
into outsourcing waters can be a financial and security risk for your business.
With LinkedIn you can vet outsource companies through your contacts, and

give your own appraisals in return.
6. You Can Grow Your Industry Presence.

Find business tips. Find out about industry events. Find associations, guilds, and
clubs. With LinkedIn youre going to find groups filled with people and potential

customers that you can connect and interact with.
7. Give and Get Answers.

Running a business is a process where you never stop learning. Sometimes
youre going to run into questions you just don't have the experience to answer

yourself.

By throwing out your questions to your groups youll be introducing yourself
and your business, and giving someone the chance to be a hero by sharing their
knowledge. From such tiny conversational acorns mighty business alliances can

grow.




The vice versa of this is that you earn a grateful new contact by doling out
wisdom of your own. You can gain respect from your new community by

showing off your expertise.

Added bonus - if you answer a bunch of questions then potential customers
who take a peek at your group are going to see you being the top authority in
that field. What customer isn't going to want the guy or gal with all the answers

to handle their business?
8. You Can Raise Funding.

Your brand and your knowledge will be out there for all to see. As it just so

happens some of those viewers are investors looking for their next venture.
9. You Can Form Business Chains.

You're one link in your clients’ business chain. Say you handle SMSF accounts.
Those SMSF clients may be on the lookout for investor advisors before they
turn their files over to you, and theyll need an independent auditor once you

handle the tax work.

With LinkedIn you can find professionals in your business chain to form
referral alliances with, shifting files along the chain from them to you and back

again.

Youre one link in your clients’ business chain. Let's say youre a kitchenware
company, specialising in restaurant-grade equipment. Your clients are
restaurant owners. If theyre opening a new spot theyll probably need a

furniture store and a produce distributor.

With LinkedIn you can form chains of referral with such providers,

recommending your customers to them, and they will do the same for you.




10. You Can Share Your Website Content.

If you have a blog on your main website (and you should) you can bring that

content over to your LinkedIn profile.

Even better, you can target that knowledge to potential customers and clients,
including invitations to chat or links back to your LinkedIn profile or main

website.
11. You Can Keep Tabs on the Competition.

Your competition is on LinkedIn to connect and show off too. Happily this
means you can keep an eye on their personnel, their business practices, and

what kind of content they offer to woo customers.




Get Familiar with LinkedIn Pages

Head to LinkedIncom and sign up like you would for just about any other
online service. Once youre able to log in your main page is going to look

something like this:
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If it looks a bit overwhelming, don't worry, youll get used to it. It does take
some time to become familiar with the different sections and options available

to you.

What we're seeing in the image above is our Home page. Reep in mind that this

is our personal page, not our business’ page (which we will get to later).

The majority of the work we do on LinkedIn will be done through our personal
profile (as opposed to our business’ profile) because LinkedIn is all about the

people behind a company logo.




At the very top in the grey bar we see:

The LinkedIn logo (the “in” in the blue box at the left) is just another way to

return to our Home page.

In the middle is a search box. The drop-down arrow on the left of the search

box gives us ways to filter a search by People, or Universities, or Jobs, etc..

To the right of the search box is an Advanced search option, which gives us

this:

. People

Jobs

Keywords
First Name
Last Name
Title
Company
School

Location

Anywhere

This gives us another way to filter searches

Advanced People Search

Relationship

1st Connections
2nd Connections
Group Members
3rd + Everyone Else

Location

Current Company

Industry

Past Company

School

Profile Language

Nonprofit Interests

Upgrade to access multiple

Groups

Years of Experience

Function

Seniority Level

Interested In

Company Size

Fortune

When Joined

. "1** Connections” are the people

who we are immediately connected with. 2" Connections” are one link

removed, people who are connected to our 1% Connections. And then of course




3 Connections are one further link removed, people linked to our 2™

Connections.
Back on the main Home page, the envelope icon is for mail.
The flag icon gives a list of new and past notices and alerts.

The head with a + sign beside it is a way to have further contacts suggested to
us, and offers the option of letting LinkedIn search through our email contact

lists for people we already know on LinkedIn.

If we hover over the final icon (the head in the box) we get:

Q Advanced

Account & Settings »

Daniel Fox Sign Out

Account: Basic Try Premium

Job Posting Manage

Company Page Manage

Language Change

Privacy & Settings Manage

Help Center Get Help

Seniority Level

In‘agﬁi‘ad 1n

Moving down the Home page, we come to the darker horizontal bar:

Home Profile Connections Jobs Interests Business Services Try Premium for free




Home brings us back to this Home page.

Hovering over Profile gives us the choices of editing our profile, seeing who has

viewed our profile, and seeing changes we made to our profile.

Connections is where we manage our Connections with various people. It also
has options to let LinkedIn search through our email contact lists for more
Connections, and to hook up our Connections with various sharing-oriented

software like Evernote if we want to work on a project together.

Jobs is where we can search through job listings on LinkedlIn, filtering for our

interests and field.

Interests lets us search out interesting posts from our Connections, or search
out top influencers in our field to follow. It's also where we can switch to a page

showing the groups we belong to, or company pages we manage.

Over on the right side of this bar is Business Services, which allows us to post

jobs, advertise, or join a couple of premium (paid) services.

Feel free to click through any of these options, they wont commit you to

anything, and you can always return Home.

Heading back to the Home page, we find a bunch of white boxes arranged
vertically down the centre of the page. This is a timeline like those found on
Twitter or Facebook. New posts from your connections and suggested actions
or stories from LinkedIn appear here chronologically with the most recent posts

at the top.

Just above these white boxes is a mini-profile of ourselves, a number telling us
how many people viewed our profile over the last three months, and how many

connections we have.




Just below that is where we create posts via “Share an update,” “Upload a

photo,” and "Publish a post.”

“Share an update” is the briefer of the two text options. Think of it as being like

a Tweet, although it can be longer than Twitter's 140 characters.

“Publish a post” is much longer, like a blog post or an article. We can create a
headline for it and add an image. We're also given some font options like bold,

headline, italics, and the like.

And finally off to the right of the newsfeed boxes is a smaller white box that

will always suggest more people for us to connect with.




Editing Your Profile

Hover over Profile and select "Edit Profile” We'll be brought to a page that
looks like this:

Your photo can help show your personality Profile Strength

Choose a P!
You can upload Jp o BMB) How yout s esn Advanced

Who's Viewed Your Profile

B Yo et s b sty
v 12 3%

Notify your network?

No, do not publish an update to m
network about my profile ch

Daniel Fox

Freelance Writer, Author

One point to remember as we go through our profile — everything we do here
can be edited, so feel free to experiment a bit with your text and pictures to see

what gets the best response.

The big blue box at the top is LinkedIn’s way of helping us set up our profile
page. This will disappear once we fill out our profile, or we can just hit the "skip”

option at the bottom left of the box.

For the sake of making our profile page look like it will the rest of the time once
the blue box is gone we're going to close the blue box (however feel free to use

the blue box as your guide to setting up your profile page).




Without the blue box our page looks like this:

° Profile Strength
Daniel Fox "
Freelance Writer, Author
o Advanced
wol

View your profile 4 16
Wh's Viewsd Your rfie
Yourg as been viewe

3 hips 8 Ik 63 compbidanie 1o b1 TonSe M ot it

Add a section to your profile - be discovered for your next career step

u Photo E Summary Uniock the full list with Linkedin Premium

Notify your network?
Add photo Add summary No, do not publish an update to m, =
pachls ¢

network about my profik

3 You've got a logo that fits your business
n attached those social media

Let’s start with the photo. Since this is our personal page were going to want a
picture of us, not our company logo or graphic. We need a fairly close head-shot
of us looking professional Since LinkedIn is ultra-professional what we don't
want is a goofy type of picture that might be okay as our Facebook or Twitter

profile picture.

The rest of the info in this box is text. Hovering over any bit of text lets us edit

it by clicking the pencil graphic that shows up.

In the same box as our profile picture is our name. Immediately below our name
is some text detailing our job titles. We recommend you put in all of your titles
here, even if you wear multiple hats that don’t necessarily have anything to do

with each other.




Still within that top box we can edit our current place of employment, our

education, and we can add past places of employment.
The number at the bottom right shows the number of connections we have.

The big blue "View your profile” button allows us to see our profile page as

visitors would see it.

And finally at the very bottom right of this box is a button that lets us update
our contact info. Pressing this lets us update our email addresses, connect a
Twitter account (to make our Twitters show up on LinkedIn), add websites, add
an IM address, and so on. We'll get a bit more in depth into the Contact section

in a little bit.

Moving down to the next set of boxes, Photo and Summary, we find a "View
More” option. Pressing that gives us a whole bunch of boxes of items that

LinkedIn suggests we fill in to make our profile more appealing:




Photo

Members with a photo get 11 times
more profile views

Add photo

Summary
Es Adding a summary is a quick and

easy way to highlight your
experience and interests

Add summary

Language
This can help you find a new job, get
a promotion, or transfer overseas

Add language

Volunteering Experience

1in 5 managers hired someone
because of their volunteer
experiences

Add volunteering experience

Volunteering Opportunities

Non-profit organizations could be
looking for someone like you

Add volunteering opportunities

. Organizations

Add more color to your professional
| identity to show who you are

Add organizations

Honors & Awards

Show the recognition you've eamed

Add honors & awards

Test Scores

Here's another way to show your
accomplishments

Add test scores

Courses

Showing more information about your
background will help you get found
for more opportunities

Add courses

Patents

Showcase your innovation and
expertise

Add patents

Causes you care about

Show the causes that matter to you

Supported Organizations

Add more color to your professional
identity to be found for opportunities

Scrolling further down we come to a box where we detail our Experience. Here
we can go into fuller detail about our responsibilities and accomplishments at

past and present jobs.




Two things are recommended for when we're filling out the experience section.

First, write it in the first person, not in the third person. I did this, I did that,”
not [Your name here] did this and that.” Think of it as if we're having a quick
conversation with someone, pitching them our services. It's much more inviting

than someone talking about themselves in the third person.

The other recommendation is to break up big blocks of text. Graphics and
pictures can help, but it can be as simple as throwing in a bullet-point list here

and there.
Next is a box for Education.

Then we come to the box for Skills & Endorsements:




Top Skills

n Writing D?

Web Content

n Editing I,
Social Media

Research

Daniel also knows about. ..

SEO Screenwriting Screenplays Published Author Blogging

Press Releases Creative Writing Copy Editing Copywriting

Add skill

In this section we add tags that show off our abilities. Connections we've
worked with or know us are then able to endorse those skills. The people who
endorse us have their portrait show up beside the skills they have endorsed, as

seen above.

Below the Endorsements box is the Projects section, which is where we can go

into detail about the work we did on individual jobs.
And finally there’s a section showing off which Groups we're following.

The more of the boxes we can add and fill out, the more interesting we’ll be to

people who choose to view our profile.




Also, the more boxes we have filled out, the more information LinkedIn has to

suggest people we might want to connect with, thereby expanding our network.

One tip - if you add your birthday information, only add the day and month, not

the year. The year can be used in identity theft.

A second tip - when were reaching out to connect with someone were given
the option of filling in some text. Personalize the connection invitation. It makes
it more likely the person will accept, and relieves them of the obligation of

having to ask who the heck we are if we haven't been in contact for a while.

Never use LinkedIn's generic invitation text. It's impersonal and boring and

makes it look like we just don't care if the person connects with us or not.

So let’s say we've checked to see who has looked at our profile recently and we

see someone we would like to connect with. Here's a template of text we can try:

Subject line: Hey [their first name] thanks for viewing my profile!

Main body: I saw you viewed my profile and am reaching out to discover if
there is any way I can help you. As you would have seen I am a [your
Profession] and so if you need any advice or just want to connect then let

me know!
My email to connect on LinkedIn is [your Email Address]
Have a great day!

[Your First Namel]




And here’s a template for asking our 1 connections to introduce us to someone:

Subject line: [Insert 1st Degree Contact First Name] can you introduce me

to [Insert 2st Degree Contact Full Name]?
Main body: Hi [Insert 1st Degree Contact First Name]

As you know, I specialize in helping [Insert Product/Service] in [Insert City]
achieve [Insert Benefit] I was doing some research on LinkedIn today and

noticed you are connected to [Insert 2nd Degree Contact Full Namel]

How well do you know [Insert 2nd Degree Contact First Namel]? Would
you be willing to introduce me to [him/her]? I would like to invite [him/her]

to [Insert Activityl

If you are not comfortable with introducing me via LinkedIn, I totally

understand.

And, please let me know if I can return the favor and introduce you to

someone in my network.
Cheers,

[Insert Your First Namel]




Customizing Our URL.

Our URL is the address that appears in the address bar at the top of any web
page. When we join LinkedIn we'll get a default URL that will usually start with

a LinkedIn address that is country-specific (like https://aulinkedin.com/in).
This will usually be followed by our name and then a bunch of code.

We can modify the end part of this code to be more memorable, more

appealing, and to serve us better in Google’'s and LinkedIn's search efforts.

To do so hit the Profile option at the top of the page. The section we want to

edit is at the bottom left of the top white box:

Daniel Fox

SEO-friendly Freelance Writer v Author v Web Content
Writer ¥ Easygoing Blog Article Writer v Making
Websites Inviting

Victoria, British Columbia, Canada | Wnting and Editing

Current Self-employed

Education  Vancouver Film School
View your profile [Jig o ,1(6

i https:/ica.linkedin.c omvin/blogwriter B® Contact Info

When we hover over the URL address as shown in the red box were given a

little cog to click. That brings us to a page where we can edit the address:




Public Profile

Daniel Fox L
SEO-friendly Freelance Writer v Author « Web Content Writer v R
Easygoing Blog Article Writer v Making Websites Inviting

Victoria, British Columbia, Canada | Writing and Editing

Your public profile URL

Enhance your personal brand by creating a
custom URL for your LinkedIn public profile.

ca.linkedin.com/in/blogwriter ¢

Self-employed
Vancouver Film School
Portfolio

Experience

Website Content Writer

Self-employed

September 2014 — Present (10 months) | Worldwide, Online

You've done it. You've got your website up and running. You've got a logo that fits your business
just right. You've identified your audience. You've even attached those social media button thingies
and made it easy for people to contact you.

You've put in the time and effort and maybe even money into your website just like all the expert
sites tell you to...

...and despite all that your poor little website is just lying there, unloved.

You're missing the key ingredient... you!

Your website needs your personality whether you're a businesswoman with 30 years' experience
under your belt or you're an entrepreneur and you're just days away from launching your first

business out into the world.

Whoever you are, you want your website's content to sing. Have pep. Kick up its heels a little.
Your business is your joy, and you want to share that joy with the world.

I'm here to help you...

= Make your homepages less homely. Your homepage is your business' introduction to the world,
the all-important first impression. Let's make it an inviting one.

= Write refreshing

“About” pages. Bored with reading standard “| went to school here, | worl

ked X
Py :

Customize Your Public Profile

Control how you appear when people search for
you on Google, Yahoo!, Bing, etc.
Learn more »

Make my public profile visible to no cne
e Make my public profile visible to everyone

v! Headline

v Websites

v| Current Positions
~| Details

v| Education
v Details

v| Skills

v Projects

m \ Cancel ‘
e ——

Your public profile badge

Create a public profile badge

We can't change the first half, but the end bit is all ours. So what phrase should
we stick in there to best exemplify the name of our game? It could be our name,
business name, or as shown above the name of one of the services we have to
offer. Don't be afraid to experiment, the address can always be edited at a later

date.




Contact Info

Let's tweak our contact info. Go to Profile at the top

which will bring us to:

Q

in

Home Profile Connections Jobs Interests

m Add a background photo

Daniel Fox

SEO-friendly Freelance Writer v Author v Web Content
Writer « Easygoing Blog Article Writer v Making
Websites Inviting

Victoria, British Columbia, Canada | Writing and Editing

Self-employed

Education  Vancouver Film School

View your profile g

-

@ https://ca.linkedin.c omvin/blogwriter

Add a section to your profile — be discovered for your next career step

Photo Summary
‘ 5

Add photo Add summary

v ViewMore Vv

Website Content Writer
Self-employed
September 2014 — Present (10 months) | Worldwide, Online

You've done it. You've got your website up and running. You've got a logo that fits your business
just right. You've identified your audience. You've even attached those social media button

Contact Info

and choose “Edit Profile”

Try Premium for free

Advanced

Business Services

Profile Strength

Who's Viewed Your Profile

Advanced

Your profile has been viewed by 5 people
in the past 90 days

,1 Unlock the full list with LinkedIn Premium

Notify your network?

No. do not publish an update to my
network about my profile changes.

Select the small Contact Info box as shown above. This leads us to:




@ Wech
&) websies  Portfolio
I https:/ica linkedin.c om/in/blogwriter BW Contact Info

Our email will look a tad more professional if it's not a generic yahoo or gmail
address. If you've built your website through one of the DIY sites like Weebly or
Wix there should be an option to create an email address that is connected with
the site (it will have the same ending, like “dinkage” above, as the name of the

actual site).
If that's not an option slap “create email address™ into Google and hunt around.

We also have the options of giving out an Instant Message service, a phone
number, a physical location address, a Twitter account, a WeChat account, and

finally our Websites.

Here's a little trick for the Websites. Choose edit beside "Websites” to get:




Websites

irilrf’r&it’faibi ' http://www._dinkage.com/
(Choose... v
(Choose... v

On the left side are those 3 drop-down menus. Choose “Other” for each of them.
That lets us enter our own text description for each box instead of taking the

premade designations:

Websites

Ogtheriv http://www.dinkage.com/
Other ]

Other ]

If you have any statistics for your website, choose the 3 pages that seem to
draw the most visitors (otherwise take your best guess - for example, don't put

a contact form in one of these slots, instead try a services page).

In each of the 3 "Website Title” boxes were going to put a little description of
the different services what we have to offer (eg. what customer pains we can

alleviate):




Websites

| Other: YA Web Content Creatic || http://www.dinkage.com/
| Other: YA SEO-friendly Conter = http://www.dinkage.com/whats-seo.html
| Other: YA Friendly Writing Ser = http:/fwww.dinkage.com/about-you-and-me-servic

Your firm might try "Personal Income Tax,  “Compliance,” "Small Business

Bookkeeping”.. whatever you have on your menu of offerings.

So for example if we owned a fitness business we might try "Nutrition,” or
“Exercise plans,” or “Simple fitness tips.” We can try anything and everything

that our business has to offer, linking back to the corresponding web page.

This gives visitors to our LinkedIn profile more items they can select from our
menu, which means there are now more ways to entice them to click through to

our main website.

It's also a little more SEO related to our business for LinkedIn’s search engine to

find.

Plus it clearly defines what we do. Some business’ names are vague - say [Your
name here] Consulting.. but consulting involving what? By editing the text

ourselves we can be crystal clear as to what it is we do.

This also means that people who do click through are relevant visitors - they
didn’t just stumble onto our site, they came because theyre at the very least

interested in what our business has to offer them.

As always, these selections can be edited, so try out different phrases and

connected web pages to see which combinations get you the most activity.




Recommendations

Recommendations are generally going to hold more value for people checking

out our profile than the Skill Endorsements. Skill Endorsements are just clicks.

People will click clickable boxes just because they're there.

Recommendations require people to actually take the time to write about us.

To get to our Recommendations page we can go through the settings box found

at the top right:

0 ===

66 snare an update

3

colleagues

Continue

gve

| o[RS

tab_profile_p

Daniel Fox
SEO-friendly Freelance Websit

Reconnect with your

ESL/EFL Content Writer

April Rouveyrol has a new connection
X Jon orbett
Comi

Jobs Interests

] Upload a photo

ﬁ Jobs you may be interested in

QM aovarced

Account & Settings »
Daniel Fox
Account. Basic

Job Posting

¥,

Manager, Digital and WEB CONTENT AND

Web Content DESIGN SPECIALIST

gistative Assembly o BC Ferries — Victoria
Ontario — Lond

Choose "Manage” next to "Privacy and Settings.” From the next screen choose

“Manage your recommendations”




Daniel Fox Need heip?

Member since: Februsry

Password Change Payment

+ View purchase history
Primary Email Changesadd
daniel@dinkage com Your active sessions
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Phone numbers Asdfremove

Account Type: Baskc Get More When You Upgrade!
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Upgrade

o Profile Privacy Controls Settings
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" Communications
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WeChat settings
Helptul Links

@) Groups, Companies &

o) 2

Applications Edityour name, location & industry »

@ Account
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Community Guidelin

Cookie Policy | Copyright Policy | Send Feedback

This leads us to the recommendations page:

Q  Advanced

in

Home

Business Services Try Premium for free

Profile

Jobs Interests

Connections

Recommendations

Received Given Ask for recommendations Give recommendations
Website Content Writer, Self-employed Why get recommended?

No one's recommended you for this position — yet! When your peers recognize your great work, it

Ask for a recommendation helps you get noticed by recruiters and build a
more credible profile.

See more tips *

Student, Vancouver Film School
No one’s recommended you for this position — yet!
Ask for a recommendation

Since this is a new LinkedIn profile there's nothing here yet, but this is where

we get all of our recommendation business done.




Along the top were given four tabs - recommendations we've received, that
we've given, a tab for asking someone to give us a recommendation, and a tab

to give a recommendation to someone else.

LinkedIn does its best to help us with the last two options by giving drop-down

boxes and premade text:




Received Given Ask for recommendations Give recommendations

Ask your connections to recommend you

a What do you want to be recommended for?

Website Content Writer at Self-employed >

e Who do you want to ask?

Your connections: (You can add up to 3 people)

Lee Court (BOSS) - Outsourced Accounting Help X

° -’34 Lee Court (BOSS) - Outsourced Accounting Help

What's your relationship?

<«

Lee Court was a client of yours

What was Lee Court's position at the time?

Client Relationship and Marketing Manager for OL <

° Write your message

Subject:

Can you recommend me?

I'm writing to ask if you would write a brief recommendation of my work that | can
include on my Linkedin profile. If you have any questions, please let me know.

Thanks in advance for your help.

-Daniel Fox




Do not use the premade text when asking for a recommendation.

If were asking someone to take time out of their day to write us a
recommendation, the very least we can do is personalize our request. This
shows that were not just spamming our requests out hither and thither, but

that we care about the kudos from the specific person we're writing to.

If it’s applicable we can even be pre-emptive and write a solid recommendation
for the other person first. It'll add a bit of incentive (or at least a sense of guilt

and obligation) for them to return the favour.




Free Versus Paid - Should We Pay to Get

Premium?

The short answer — no.

The extended answer is that there’s nothing in premium that we really need,

certainly nothing worth paying for.

The first thing that premium nabs us is early access to new features that are
being rolled out. Generally speaking this dives into the realms of bells and
whistles, but adds nothing that is going to help generate business leads. Besides,

all such features eventually become free anyway.

The second thing that premium gets us is LinkedIn tries to help us fit "powerful
keywords” (basically SEO) into our summary section. However the examples
LinkedIn’s program gives tend to be things that people would never search for
like “sales organizations” or “providing insights.” Nobody is going to type these

terms into the search engine when looking for a business.




How to Generate Money-Making Leads

So weve dealt with all the background stuff that is going to make us more
appealing and give us more integrity and an air of expertise within our field.
Now it's time to get to work turning our connections into convertible business

leads.
Generating Leads from a General Audience

First let’s look at grabbing leads from an audience that is interested in our field

or industry, but not necessarily exclusively from us.

Click on "Connections” along the top of your personal profile.

fomoe Profile Connechons Jobs Interests JusINess Services
people veewed your peofile n the S ’ s
/D'anzel Fox 5 o : ) A People you may know
P iay
SEO-menaly Freelance Websita and Blog C Monica Partridge
U o Screerarier-to-Sereenwr

i Brandy Rivers
TV L R Anant a1 300 Bart

LR Ape

That will bring us to a screen that looks like this:




H Q Advanced N > & -

Profile Connections Business Services Try Premium for free

Connections 20
A healthy professional life starts with healthy relationships

Connect with Eric
Ingram, Multi-
Optioned Screenwriter
- Director - Producer

Connect with Liz

~. I Soares, Freelance
] ACD Art

Director/Designer

§ Connect with Peter
Letz, Director, Gaming
Network at Collective
Digital Studio

In common: Beverly y B (n common: Clea Frost
Neufeld

In common: Lisanne Sartor

2 Connect 2 Connect & Connect
See more people to contact v
Sort by Recent Conversation ~ Filter by All Contacts ~ Q Search
Select All
Stephane Kasriel 19daysage [

CEO at Upwork
San Francisco Bay A

Amy Salko Robertson in]
Film & TV Producer at HAPPY GIRL PRODUCTIONS

Sreater Los Angeles Area

O

Jonathan D'Sousa [in|
Product Manager at Astute Solutions
Columbus, Ohio Area

Beverly Neufeld 1 [in

Development Executive at JuntoBox Films

sreater Los Angeles Area

Whenever we hover our mouse over one of the connections we get three small
blue options along the bottom - Tag, Message, and More. More just gives us the

option to remove the connection.
Message is for a private message.

Tag is the one we want. When we click on Tag, were given the option to create

a little checkbox that puts a connection into a certain category for us:




r T Q Advanced

Select All All Contacts (31) ~ Top
Lisanne Sartor 1 in}
Los Angeles, California
Lee Court (BOSS) - Outsourced Accounting Help 1s (in
Client Relationship and Marketing Manager for Qutsourced Accounting at Back Office Shared
Services Pty Ltd (BOSS)
Sydney Area, Australia
# Tag = Message More ~
-+ Add New Tags
in]
& Manage Tags IMO
Toronto, Canada Area
Marilla Wex in]
Assistant to the Cast at Reign
Toronto, Ontario, Canada
Colette Sartor 1 in |
Private Writing Coach and Teacher at Self Employed
Los Angeles, California
Mark Grisar [in |
writer, screenwriter at self employed
Greater New York City Area
Leah Estrin in |
‘6 Adjunct Instructor at California State University, Dominguez Hills
Los Angeles, California
k L
Nino Del Pesco in]
Screenwriter at Self Employed
Greater Los Angeles Area

We can add more than one tag per person. We can tag them with what field
they are in, or perhaps we would prefer to tag them with services or products

we can offer this particular person.
We can add, delete, or edit tags with the Manage Tags option.

A good habit to get into is tagging someone as soon as we connect with them

so we'll immediately have them grouped in the correct category.




The reason why we want these tags is so that we send out the right content to
the right people. We don’t want to send out personal income tax content to

medium-sized business owners and vice-versa.

The reason why we want these tags is so that we send out the right content to
the right people. If were a security agency we dont want to send content
geared toward home-owner security features out to the heads of major

corporations, and vice versa.

For the sake of example were going to tag Mister Court as seen above with
“Marketing.” Now, with every one of our connections proudly wearing their new
tags, we can go back to the very top of this screen and choose to Filter, in this

case by the tag "Marketing™




Q  Advanced : Iy

Home Profile Connections Jobs Interests Business Services Try Premium for free

Connections 20
A healthy professional life starts with healthy relationships

Connect with Liz
Soares, Freelance
ACD Art
Director/Designer

Connect with Eric
Ingram, Multi-
Optioned Screenwriter
- Director - Producer

Connect with Peter
Letz, Director, Gaming
Network at Collective
Digital Studio

In common: Lisanne Sarto:

In common: Clea Frost

‘2 Connect ‘2 Connect ‘2 Connect

See more people to contact v

Sort by Recent Conversation ~ I Filter by All Contacts ~ I <— Q search

Select All

Stephane Kasriel 19daysago [
CEO at Upwork

Amy Salko Robertson in]
Film & TV Producer at HAPPY GIRL PRODUCTIONS

Greater Los Angeles A
sreater Los Angeles Are

Jonathan D'Sousa in |
Product Manager at Astute Solutions

re

Beverly Neufeld 1x [in]
Development Executive at JuntoBox Films

er Los Ar




Sort by Recent Conversation ~ Filter by All Contacts ~ Q Search

v All Contacts

Selact Connections Only

Stephane Kasri __Company > 19daysago [}
CEO at Upwork Tag >

San Francisco Bay

Location >
Title >
Source >
Amy Salko Rok in]

Film & TV Producer Saved

Greater Los Angeles Area

Sort by Recent Conversation ~ Filter by All Contacts ~ Q search
< Tag
Select All Marketing ‘_—-——-—_
Stephane Kasri 19daysago [
CEOQ at Upwork

San Francisco Bay

And that filters down to:

Sort by Recent Conversation ~ Filter by Marketing ~ Q Search
Select All

Lee Court (BOSS) - Outsourced Accounting Help 1= (in]
Client Relationship and Marketing Manager for Outsourced Accounting at Back Office Shared

Services Pty Ltd (BOSS)

Sydney Area, Australia

& Marketing

Once we have a whole whack of people connected to one tag we'll have a much

longer list. We can further narrow down who is going to receive our content by




using the check boxes just to the left of the person’s image (or we can select

alD).

Just a quick note here - LinkedIn keeps changing the number of people “Select
All” actually selects. It used to be everyone in the list, then that number

changed to 20, then 10.

So by the time youre reading this the number may have changed again. Just be
aware that you might have to send some content out more than once to reach

everyone with a specific tag.

Now that we've selected our Marketing tag group (in our example this group
consists of the one and only Mister Court) we get a Message, Tag, and More
option along the top that will do one of these three options for the whole

“Marketing” tag list instead of just one person. We select Message:

Sort by Recent Conversation ~ Filter by Marketing ~ Q Search
Select All # Tag| == Message | More ~
v ZEES Lee Court (BOSS) - Outsourced Accounting Help 1=t in]

o, Client Relationship and Marketing Manager for Outsourced Accounting at Back Office Shared
i~ Services Pty Ltd (BOSS)
S PR

Sydney Area, Australia

& Marketing

And voila, we can send out some juicy content with hints, tips, some kind of

promotion or deal, you name it:




Send Lee Court (BOSS) - Outsourced Accounting Help a message

- Lee Court (BOSS) - Outsourced Accounting Help
b" Client Relationship and Marketing Manager for Outscurced Accounting at B:

B Send via Linkedin Message

Subject

Add your message

Send Message Cancel

Pro Tip - When we're sending out a message to a tag group we should look for
a little checkbox at the bottom of the screen where we actually create that
message. The box says, "Allow recipients to see each other's names and

addresses.”
Make sure this box is unchecked.

The reason being is that everyone wants to feel special. Mass messaging
reduces that exclusivity. If everyone within a group is seeing that everyone else
in the group is receiving the content then it loses some of its special snowflake
shine. Your specially-constructed content is now viewed as spam. Nobody likes

spam.




Generating Leads with an Exclusive Audience

(Creating a Group)

Now let’'s take a look at creating leads with people who are far more interested

in us than a general, non-exclusive audience. This takes more work than the

non-exclusive leads, but it also pays far more dividends.

We're going to be working in groups. At the top of our page hover over

Interests and then choose Groups:

.
in
Home Profile Connections Interests
Companies /
S
zoomUP Puse ™
Education
SlideShare

Home Analytics Notifications

Q Customize your image when you post a link!

Now you can upload the image you want in your company's updates with links

1 Create your update, paste in your URL, and then wait for the preview

2 Click the E¥ icon in the upper right of the preview image

3 Pick your image file (JPG, GIF. or PNG, max: 100MB) and click Open

4 Hit Share once your image has loaded

Q  Advanced . S |

Business Services Try Premium for free

1 follower + Following ”»

Share with your followers to drive
engagement.

Share with: Al followers m Analytics - What's New

People Also Viewed

0) N
bUdY "

If we have a new account then the first time we go to the Groups page it will

look like this:




IO i m

Profile Connections Jobs Interests Business Services Try Premium for free
, ! t Your Groups Ogroups X

Don't see what you're looking for?

P OT M | Create a group

About | Feedback | Privacy & Terms

Why join groups

= & =

Grow your network Stay in the know Highlight your expertise Linked[
Connect with like-minded Keep up with discussions on Share what you know and L

people who share your topics you care about and join build your reputation

interests and expertise the conversation

Join some groups recommended for you

Writer ==
Books and Writers Spiritual Writer's CPWA
Association

)2694 members 10299 members 5094 members

Newbie Freelance TWO BITS / Writing Writing & Writer

Writers Advice to Writers Jobs, Freelance &
from Writers Technical Writer ...
12718 members 9107 members 45274 members
¢ Crearve T
@
Freelance Web Creative TIPs Copywriters and
Writers Content Writers
(2175762)

1654 members

Since were looking at a profile of a writer, LinkedIn has mined that profile to

suggest writer-related Groups to join.

Currently LinkedIn lets us join 50 Groups, 50 sub-groups, and create up to 10 of

our own.

That's what were going to do here - create our own Group. So we click the

“Create a group” button at the top right and we're brought to:




Q Advanced .

in

Home Profile Connections Jobs Interests Business Services Try Premium for free

Logo: Your logo will appear in the Groups Directory and on your group pages.

‘ Choose File | No file chosen
Note: PNG, JPEG, or GIF only; max size 100 KB

* I acknowledge and agree that the logo/image | am uploading does not infringe upon any third party copyrights,
trademarks, or other proprietary rights or otherwise violate the User Agreement

* Group Name:
Note: "LinkedIn" is not allowed to be used in your group name.
* Group Type: |Choose... v

* Summary: Enter a brief description about your group and its purpose. Your summary about this group will appear in the Groups
Directory

* Description: Your full description of this group will appear on your group pages

Website:

“Group. Owner Email: daniel@dinkage.com

* Access: Auto-Join: Any Linkedin member may join this group without requiring approval from a manager.

® Request to Join: Users must request to join this group and be approved by a manager.

¢! Display this group in the Groups Directory.

¢ Allow members to display the logo on their profiles. Also, send your connections a Network Update that you
have created this group.

| Allow members to invite others to join this group.

Pre-approve members with the following email domain(s):

Let’s start with the group name. Ultra important — do not name the group after
yourself or your business. To attract people, we want to name the group after
some service we provide, or some pain point we can alleviate. We want to name

it for what we can do for other people.




Depending on your services we might want to create a group called something
like "Small Business Start-ups Australia - Taxes and Accounting Made Easy for

Beginning Entrepreneurs.”

Say we own a professional kitchenware company. In this case we might create
a group named something like, "Tips, Hints, and Tricks for Successfully Opening
a Restaurant” We might want to get even more specific and make it revolve
around how to buy produce and kitchenware for beginners, or how to set up a

restaurant’s accounting for beginners, and so on.

This has far more appeal for someone in our target audience than just the name
of our firm or company. It displays clearly what we have to offer in the group.
Plus, since we created the group, we establish an identity that says that we're

experts in that particular arena.

The Group's picture says logo” beside it (see picture above), but putting our
business’ logo there somewhat eliminates the feeling that the Group is about

helping everyone and makes it more about being a sales pitch arena.

So instead of throwing in our business’ logo at this point we should source a

picture that plays along with the title and the theme of the Group.

In the case of our small business start-up group, we can either take a picture
ourselves or hit the various source picture sites to find a picture of (for
example) a business-woman looking defeated by the mounds of paperwork

around her.

In the case of our restaurant start-up group we might try to find a picture of a

chef looking overwhelmed and looking like she or he could use a helping hand.

Group Type - Under the group name box is a drop-down menu with selections

for the type of group were making:




Logo: Your logo will appear in the Groups Directory and on your group pages.
Choose File | No file chosen
Note: PNG, JPEG, or GIF only; max size 100 KB

[} *I acknowledge and agree that the logo/image | am uploading does not infringe upon any third party copyrights,
trademarks, or other proprietary rights or otherwise viclate the User Agreement.

* Group Name:

Note: "LinkedIn™ is not allowed to be used in your group n:

* Group Type:

* Summary: apout yoyproup and its purpose. Your summary about this group will appear in the Groups

Alumni Group
Corporate Group
Conference Group
Networking Group
Nonprofit Group
Professional Group
Other....

* Description: Your full description of this group will appear on your group pages

Website:

* Group Owner Email: daniel@dinkage.com

“Access: () Auto-Join: Any Linkedin member may join this group without requiring approval from a manager.

® Request to Join: Users must request to join this group and be approved by a manager.

(¥ Display this group in the Groups Directory.

(¥ Allow members to display the logo on their profiles. Also, send your connections a Network Update that you
have created this group.

|1 Allow members to invite others to join this group.

Pre-approve members with the following email domain(s):

Unless we have an obvious reason to do otherwise were probably best off
choosing Networking Group or Professional Group. These two assignments are
the most likely to draw in more users in relation to the kinds of groups we're

creating.

Summary and Description - The same rules apply here as they did in our
personal and business profiles - make the text about how we can help our

audience, not about how great we are.




Also, load some keywords in here relating to what our group has to offer in

order to give LinkedIn’s search engine something meaty to grab hold of.
Website - The link to our business’ website.
Group owner email - Whatever our email may be.

Access - Here we choose if any old Jane or John Doe can join, or if we have to

grant everybody access on an individual basis.

This depends somewhat on how dictatorial we care to be. But there are two

benefits to consider if we choose the "Request to Join” option.

The first is that we can keep our competition out. That means they won't have
the opportunity to steal away our thunder in our own group, the cheeky

monkeys.

The second is that every time someone asks to connect with the group, we can
check them out. This gives us the chance to introduce ourselves with a little
message as we grant approval This makes the group a little more personal,
makes the joiner a little chuffed to be dealt with on an individual basis, and lets

us take up some of their mental real estate with the personal attention.

In the grey box below (still in the Access section) there are three check boxes
(see picture above). We'd suggest having all three checked since this allows
group members to do some of the recruiting for us. And if we've selected the

“Request to Join” option we still control who gets in.

(Even if we didn't choose "Request to Join” we can always kick people from a

group.)

Scrolling down to the bottom of the page we see:




Language: | English M|
Location: ') This group is based in a single geographic location

* Agreement: ) Check to confirm you have read and accept the Terms of Service

Discussions in LinkedIn groups can either be open to the world to see and

g Learn About Open Groups
share, or restricted to members only. 5 B

[CEECRI O KWl Create a Members-Only Group | or Cancel

* Indicated a required field

The first three boxes are pretty self-explanatory.
For the last choice we want "Create an Open Group.”

An open group lets people investigate what's going on within the group - seeing
all the juicy content and help that the group has to offer — without becoming a

member yet.
Members-only means nobody gets to take a peek.

Since the name of the game is sharing quality content, of course we want the
world to see how awesome our group is. The more people who take a peek the

more people who will want to join.

Once we hit the "Create an Open Group” button we'll be taken to a screen where
we can set different parameters for the group (eg. if posts can just be posted or
if they have to be moderated first). Go through the various options to tweak the

group’s rules to your own liking.
Also on this new page is something called a "Hero Image.”

Here's where we can put our company logo or a banner indicating our
company's ownership of the group. The initial group image we mentioned above

is about the group itself, but this image is about who runs and moderates the

group.




Joining Good Groups

So we've talked about creating our own group. But there are over 2 million
groups already in LinkedIn. We're going to want to join some of those so we can

start widening our connection net.. but which ones?

Tip 1- There isn't much point in joining a group where all of the participants
offer the same thing and are on the same level as us within an industry.
Businesses that offer the same services as us are never going to buy our

services, so were just wasting our LinkedIn time hanging out with them.

Also, we'd be giving away our good content to them instead of to people who
actually need our services. We'd be giving something up for nothing in return,

and strengthening our competition in the process.
So we want to look for people who are:

1. Our direct customers.

2. People in our industry’s chain who we can swap recommendations with.
Using our earlier SMSF tax work example, we can check out groups that
involve investment consultants (who will advise people in the creation of
their SMSF portfolio) who come before us in the chain, and the people
who come after us as well (independent auditors). So if were a fitness
coach business, we can check out diet groups and fitness clothing groups
(as examples of businesses that come before our own business in the
chain) and maybe spas or massage businesses (for businesses that come

later than us in the chain).

Tip 2 - Once we start joining groups do take a moment to go into the settings

and uncheck the boxes that give options for Activity ("Send me an email for




each new discussion”™) and Digest Email ("Send me a digest of all activity in

this group”).

Leaving those two checked will result in our email inboxes being absolutely

flooded with updates.

Tip 3 - Make sure there are some people in the group. We want our content to
reach larger numbers of relevant readers. That's much harder with anemic
groups. Compare groups in your target markets to see which have healthy

numbers.

Tip 4 - Make sure there are actually discussions going on in the groups. Even if
they have high numbers, if they have low numbers of discussions that means
people aren’t that invested in that group. We want the people who are actively

interested in our field.
Gaining More Relevant Connections from Groups

Once weTre signed into a group related to what services we have to offer, it’s
time to go searching for the people within that group that are more likely to

need our business.

If your firm works in corporate taxes maybe youll want to target CFOs. To do
so, go to the search bar at the top right of the group’s page and simply type in
“CFO.” You can add more parameters to that search - say you want to keep it

local. In that case try “CFO [your city herel”

Say youre a corporate event planning company. Who within a company’s
structure has the position that youre most likely to do business with? Purely
for the sake of example were going to say people with Human Resources in

their title are what we want.




So once in the group we go to the search bar at the top right and type in
“Human Resources.” If we want to keep it local we can try "Human Resources

[your city herel”

Now we get back a list of people more likely to send business our way than just
the whole list of group members. It will take time, but we can skim through

their profiles and see if theyre the individuals we need.

Writing an Enticing LinkedIn Connection

Invitation

So were gathering a bunch of relevant possible connections. What can we say

to them to get them to want to become our (complete strangers) connections?

Pro Tip - Do not hit the simplified "Connect” button. This just sends an
impersonal message requesting a connection which almost nobody will trust or

want to connect with.

Instead, click on the person’s name or the option to view their profile. From here
we can send out a more personalized request. Keep in mind we only get about
300 characters in a connection request message, which is not a lot of space to

convey value.

When we try to connect with someone from their profile page we get this

screen:




* Invite Philip to connect on LinkedIn

How do you know Philip?

Colleague

Classmate

We've done business together
Friend

Other

| don't know Philip

Include a personal note: (optional) -
I'd like to add you to my professional network on LinkedIn.

- Daniel Fox

Important: Only invite people you know well and who know you. Find out why.

T or Cancel

And here’s a message template we can try:

Hi [Person’s Namel]

I'd like to connect with you as well as personally invite you to join
[name of the Group you've created] I believe youll find the content of
great value plus it’'s a great opportunity to learn more about you and

[their business’ or company’s namel
Thanks,

[your first name]




If they accept the invitation to connect, immediately (not the next day, but the
very second you receive a confirmation - a delay means lost traction) shoot

them an invite to the group you run.

To do this select Interests, then Groups from the top homepage bar. Select the

group management page.

From here do not select “Send Invitations” down the left hand side because this

sends out a generic invitation again, which is connection poison.

Instead look for the curving arrow pointing to the right at the top right of the

group management page.

This is the share button, which is where we would normally send out emails to

all of the group’s members.

However in this case were only going to be sending our message (the group

invite) out to the one person, our newest connection.

So deselect the checked box marked “Share an update,” since this would post to

the group’s timeline.

Make sure only the "Send to individuals” box is checked. This will allow us to

put only that particular connection’s name in the recipient box.

Here's a group invite template we can try:




Hi [their first name]
Thanks very much for connecting with me.

As promised, here’s your personal invitation to [your group

namel]

We're really excited that you've joined with us and we're looking

forward to learning more about you!
Thanks again,

[your first name]

And not that it really matters in this case since we only have one recipient, but
uncheck the “"Allow recipients to see each other's names and email addresses”

box just so it becomes a matter of habit.

After all that, even if the person declines to join our group, we still have them in
our non-exclusive leads (our connections as opposed to our group), so it's not

time wasted.

If we're on our mobile and want to send out a personalized invite look for this

symbol:

Then select “Customize invite.”




Quality Content

So we have at least a handful, and preferably oodles, of people who want some

content from us. We're ready to share content to our groups.

First let's get the technical bits out of the way so we know how to share our

content.

We've already looked at how to share some of our original content via the

“Share an update” and "Publish a post” options at the top of our home page:

Home Profile Connections Jobs Interests

5 people viewed your profile in the

Daniel Fox past 90 days

SEO-friendly Freelance Website and Blog C...

o Add a photo 1 7 connections. Grow your network

6 & Share an update F¥ Upload a photo [% Publish a post

+
1 Reconnect with your

colleagues.

Find more connections like Lisa Diana,
Marilla and Lisanne

Continue

But can we crank out enough good original content to keep ourselves in the

minds of our connections? If not, where do we get more content?




The first place is original blog content. Hopefully we have a blog attached to
our website because the content will be SEO-rich and help bring new visitors in
to see our offerings. We can share those blog posts in LinkedIn (and any of our

other social media outlets as well).

But not everyone can be a dapper Canadian content writer experienced in
writing engaging SEO-rich posts. Some people really cant, or don't want to,
write at all Running a business, after all, doesn’t leave a lot of time or energy

for anything else.

One can of course hire a dapper Canadian writer. Or even a spirited Do-It-For-

You company that will zoomUp and do it for you.

But there’s more content to be found right in our timelines, provided by other
people. Good content doesn’'t always have to be original to ourselves, we just

have to be the ones providing it to our groups.

So if there’s some good stuff showing up in our homepage timeline, we can feel
free to share it to our groups. Don't worry, were not stealing credit for it, we're

just the ones recommending the content as something our groups want to read.

Each post in our timeline has "Like,” Comment,” and “Share” options at the

bottom. We're going to use this picture as our example. We choose “Share™




Search for people, jobs, companies, and more Q Advanced

M image-store.slidesharecdn.com

v Share an update

Share an update or mention someone using @

Share with: | Pyblic

Uncheck the "Share an update” box because that will just put it out in our basic

timeline like a regular post, whereas we want to concentrate on our groups.

Instead we want to choose the “Post to Groups” box (not pictured in the
example above because your friendly writer has not created any groups of his

own.




When we choose this we'll be able to add all the groups we want to include as
well as add our own Title to the post. Take the time to think up a really good

title, something that's going to grab eyeballs.

Whether we send original content or were passing on some noteworthy stuff
we've come across, by sending it to groups we're giving ourselves the chance to

engage with thousands of people interested in our field.

And remember to get into the groups and get engaged - comment on posts, like
them, offer free advice - this is you setting a ball rolling that is going to result

in a word-of-mouth avalanche.
Group Discussion Don’ts

1. Don't spam. ‘Nuff said.

2. Don't mix up promotional posts with general discussion posts (or job posts).
When we go to start a new discussion topic (as opposed to commenting on an
already ongoing discussion) within any of the groups we belong to we're given

these three options:

Start a discussion with your group

200

/m

Discussion type: ® General Job Promotion




Shoving promotional posts into general discussions is tacky and a sure-fire way

to get ourselves ostracized.

3. Don't Get Angry. If someone flames up at us in a discussion we don’t return
fire. Instead we keep calm and reply as politely at possible. This way at the
worst we only lose the interest of the one person, instead of losing a whole
bunch of people who are turned off by our angry posts. At best, others see that
were the bigger person, able to keep our professionalism, and we earn some

respect.

4. Don't "Always Be Closing.” LinkedIn is about networking. We do this by
helping others, communicating, and showing off our expertise when we give
others a helping hand. What we don't want to do is be annoying by always
trying to sell our services - LinkedIn is not an ongoing advertisement for our

business.
LinkedIn Business Pages

Let's now switch our focus to creating a page for our business, as opposed to

our personal page.

Most of our focus in this guide has been on our personal profile page, since
LinkedIn is about linking professionals, and not so much about promoting

businesses.

But business pages have value too. Here we can post job openings, announce
new hires, announce initiatives, send out positive quarterly results, and so on.
For a fuller idea of what we can do with a business page, seek out some of the
business pages of leading companies in your particular niche and make a note

of the kind of posts they make.




Creating a Business Page

To create our business page look for the “Interests” option along the top of our

personal home page. Choose "“Companies.”

Down the right side of this page is a "Create a Company Page” option:

in

Home Profile Connections Jobs Interests

Companies

Home

Get the latest news and job opportunities
Follow a few of your favorite companies, then click Done

v 0

AN YR |

SOINSH elieun
SOINSI Digital iGuideNetwork
Information Services Information Services
45 followers 45 followers

=+

W oy
L o/ )
W
Zerys for Agencies WordsofWorth
Intemet Writing & Editing
45 followers 45 followers

+ &

Italics
Writing & Editing

mygola
Internet

We'll have to fill out the following:

TheCelebrityCafe.com
Online Publishing
45 followers

BRIGHT HUB U

The Hub for Bright Minds

Bright Hub
Online Publishing
45 followers

ligmenl

Figment
Online Publishing

4=

e

Try Premium for free

Q Advanced

Business Services

Manage your page

zoomUP
Accounting

Create a Company Page

Raise brand awareness, announce career
opportunities, and promote your products and
services with a Linkedin Company Page
Learn More »

Create

Companies you recently visited

R(CC

Back Office Shared Services Pty Ltd (BOSS
Australia)

Outsourcing/Offshoring
+ Follow




Business Services Try Premium for free

Q  Advanced

in

Home

Profile Connections Interests

FAQ

Companies Home  Following (0) Add a Company

Add a Company

Company Pages offer public information about each company on LinkedIn. To add a Company
Page, please enter the company name and your email address at this company. Only current
employees are eligible to create a Company Page.

Company name:

Your email address at company:

I | verify that | am the official representative of this company and have the right to act on
behalf of my company in the creation of this page.

Help Center | About = Careers | Advertising = Talent Solutions | Sales Solutions | Small Business | Mobile | Language = Upgrade Your Account

LinkedIn Corporation ® 2015 | User Agreement | Privacy Policy | Ad Choices | Community Guidelines | Cookie Policy | Copyright Policy | Send Feedback

And voilal We should end up with an empty company page that looks a

something like this:

i n Q Advanced . .

NEESS Business Services

Profile Connections Try Premium for free

zoomUP Ofollowers | Follow 4

Home Analytics Notifications

Share with your followers to drive
engagement.

Share with: All followers m Analytics - What's New

A description had to be added of at least 100 words so | can publish a page and add an Administrator.

Website Industry Type People Also Viewed
hitp:/Amwww.zoomUP.com.au Accounting Public Company

Company Size NCC INCC
Myself Only D [ YY) D ( v

s




At the top left we have our company name (in this case, "zoomUP”).
Immediately to the left of that is where our company image would go - a

representative face or a logo.

Make the image bold and easily distinguished when it’s small. Remember, it’s

going to be seen on mobile devices too.

Below the picture and company name are three options: Home, Analytics, and

Notifications.
Home of course brings us back our company Home page.

Analytics gives us some data on different things:




Q Advanced 4 .

Profile Connections Jobs Interests Business Services Try Premium for free

zoomUP 0 followers | Follow

Home Analytics Notifications

- Updates

Updates @
Hover over the title of each column to learn more
Preview Date Audience Sponsored Impressions  Clicks Interactions FAO(::LV:[Z': Engagement

Nothing to report yet. Share some updates with your Followers to get started

Date Range: | Last 15 days =

Reach @ Engagement @
Impressions  Uniques Clicks Likes Comments Shares Followers Acquired Engagement %
Nothing to report yet. Share some updates to Nothing to report yet. Share some updates to see
see how far your messages can reach. how engaging your content is

Since this is a new company page there isn't much to see yet. But once we start
putting content out it can tell us how many people have looked at it, how many

people engaged with it (Liked it, Commented on it, etc.), and so on.

Scrolling down, Analytics will also give us info on the demographics of our

followers and visitors to our business’ page.

And Notifications gives us updates on how much we've interacted in a day:




Home Profile Connections Jobs Interests Business Services Try Premium for free

zoomUP 0 followers | Follow

Home Analytics Notifications

Today’s social actions ©

Today Today Today Today

0 0 0 0

This week 0 This week 0 This week 0 This week 0

This month 0 This month 0 This month 0 This month 0

Notifications

You do not have any notifications
Posting daily updates is the most effective way to start a
conversation, and create word of mouth for your business

Back on our home page, below those three options is this box:

Share with your followers to drive
engagement.

Share with: All followers . m Analytics - What's New

This is where we create new posts to send out to our Followers. The second of
the two boxes lets us choose if we want to send our posts out to all of our

Followers, or to a specific targeted audience.

The final big white box below this is where our company’s description will go.
This is our elevator pitch of our company, a clean and precise rendition of what
we have to offer. It's also a good spot to slip in some SEO keywords and phrases

so we return higher in LinkedIn’s internal search results.




So for example we might want to mention our location, the services we provide,

and of course that were an accounting firm.

So if we were a physical therapy outfit called "Rub You the Right Way” we
might want to include our location and such phrases as “physical therapy,’

“fitness,” "massage,” and so on.

The idea is to think of all the phrases related to our business that someone
might search for in the search bar and include them so we show up in the

search results.

We edit all of these features on our company page by hitting that big blue

“Edit” button found near the top right of the page.

Here are a couple of examples to provide inspiration. Two things to keep in

mind:

1. These are huge international companies, yes. But there’s absolutely
nothing theyre doing with their company pages that we can't do with
ours.

2. Notice that these companies recognize that their audience on LinkedIn is
a professional one - these are people who are interested in the business
end of these companies, and not necessarily the more promotional type of

posts one would find from the companies on Facebook or Twitter.




Coca-Cola:

i n S an Q Advanced .

Home Profile Connections Jobs Interests Business Services Try Premium for free

The Coca-Cola Company 788,749 followers | Follow | A

Home Careers
How You're Connected

&
ﬂf- v [EE 3

1 second-degree connection
51 ,212 Employees on Linkedin

See all »

Refreshing the world, one story at a time.

The Coca-Cola Company (NYSE: KO) is the world's largest beverage company. refreshing consumers Careers
with more than 500 sparkling and still brands. Led by Coca-Cola, the world's most valuable brand,

our... see more Interested in The Coca-Cola

Gl Company?
= Learn about our company and
culture.

Recent Updates 524 jobs posted

The Coca-Cola Company This week Coke takes ownership of Monster Energy's non-energy business Learn more »
including Peace Tea and Hansen's Natural Sodas. Learn about the history of these products and see
how they fit into Coke's Venturing and Emerging Brands (VEB) portfolio. http://... more

- Coke Takes Ownership of Monster's Non-Energy
Business

CokeURL.com - Venturing & Emerging Brands Unit to Manage
Hansen's Juice Products, Hansen's Natural Sodas. Hubert's
Lemonade, Blue Sky Sodas and Peace Tea

Affiliated Company Pages

Coca-Cola igecek
Like (411) + Comment (15) + Share + 8 days ago
Walter Barbin, Monica Patrini +409 People Also Viewed

See previous comments

% Kristen (Drake) NOW GO NON GMO
M 2 days ago

4 Richard Barnett Am "old & decrepid” at 65 years of age and doctors say | am
- developing Alzheimer's Disease...am currently in a personal care home. | could not @
figure out how to email my thoughts to you privately so | am having to use this

comment section.._have... more
10 hayre i'm



https://www.linkedin.com/company/the-coca-cola-company

Four Seasons Hotels and Resorts:
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Home Profile Connections Jobs Interests Business Services Try Premium for free

Foun SEAsons Four Seasons Hotels and Resorts 242,205 followers | Follow | A

FodbandFmad | R

Home Careers
How You're Connected

Py L

13,495 Employees on Linkedin

See all »

Careers

Times change, but our dedication to perfecting the travel experience never will. Our highly personalised
24-hour service, combined with authentic, elegant surroundings of the highest quality,
embodies... see more

Interested in Four Seasons
Hotels and Resorts?

Learn about our company and
culture.

153 jobs posted

Recent Updates

Learn more »

Four Seasons Hotels and Resorts Some of our properties have storied histories! Four Seasons Hotel
Instanbul at Sultanahmet was created from a century old neo-classic Turkish prison #Didyouknow
#Trivia

People Also Viewed

star;g.‘g?d ) A\arrioft
=\
THE Rirz-Capron® }-\!L%L'(/?t!(\‘

BTN interContinental
Hotels Group

Like (106) + Comment (7) + Share + 7 hours ago

) Danielle L. Vaughn, Taner Yildiz +104

How You're Connected
See previous comments



https://www.linkedin.com/company/four-seasons-hotels-and-resorts?trk=li_slideshare_1213_bestof_lcp

Australia:

in

(o}
Home Profile Connections Jobs Interests
. PwC Australia
pwc
Home Careers
— 2 s 2 L

At PwC asking questions is at the heart of what we do when helping clients that range from the largest
global organisations, to governments and other not-for-profit organisations, to start-ups. We... see more

Recent Updates

PwC Australia What do CFOs need to know about strategic M&A and integration? Hear the secrets to
successful deals in PwC Brisbane's latest CFO podcast: http://bit.ly/1JAAbzh

i

h PwC: CFO podcast - strategic M&A and integration

bit.ly - Listen to the audio here (mp3)

Like (10) + Comment + Share + 20 hours ago

Raf Dolanowski, Gavin Bottrell +8

PwC Australia “Family businesses come with their own specific set of opportunities and challenges and
require a distinctive approach to help them prosper and realise their vision". PwC welcomes David
Smorgon OAM as Executive Chairman of our Family, Business & ... more

® PWC bolsters Family, Business & Wealth practice

pwc.to * Glad to welcome David Smorgon OAM as Executive
> Chairman of our Family, Business & Wealth practice in Private

From the Australian accounting world we get some examples from PWC

Advanced S ¥ .

Business Services Try Premium for free

29,801 followers Follow »

How You're Connected

£ 8

3,002 Employees on Linkedin

Seeall »

Careers

Interested in PwC Australia?
_l Learn about our company and

pwc culture.

81 jobs posted

Learn more »

Affiliated Company Pages
> PwC
ol PwC India

& pyC Brasil

pwec

People Also Viewed

;= Deloitte.
pwc | Australia |



https://www.linkedin.com/company/2627310?trk=tyah&trkInfo=clickedVertical%3Acompany%2Cidx%3A2-1-4%2CtarId%3A1435274988592%2Ctas%3Apwc%20australia
https://www.linkedin.com/company/2627310?trk=tyah&trkInfo=clickedVertical%3Acompany%2Cidx%3A2-1-4%2CtarId%3A1435274988592%2Ctas%3Apwc%20australia

Ernst & Young:
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Home Profile Connections Interests Business Services Try Premium for free

EY EY 1.098.904 followers Follow »

Home Careers

How You're Connected

1 second-degree connection
171 ,996 Employees on LinkedIn

See all »

EY is a global leader in assurance, tax, transaction and advisory services. The insights and quality Careers
services we deliver help build trust and confidence in the capital markets and in economies
the... see more Interested in EY?
Learn about our company and

EY culture.
3,360 jobs posted

Recent Updates

Learn more »

EY The most effective executive teams today are harmessing purpose to innovate and transform all
elements of their business — across their strategy and structure, culture and leadership, tools and

technologies — putting well-being and humanity at the... more EY Showcase Pages
- EY Beacon Institute: Transforming business. Igniting ¥
purpose.
linkd.in - The EY Beacon Institute is a community of ’.Xéc[;jou.nfz%mo”ees
: g : | Y
executives, entrepreneurs and luminaries advancing a
transformation of the working world by redefining what it means to
be a successful company today. a Women. Fast forward
}
Like (2 Comment - Share - 27 days ago | Neosia. iDF;El\‘owers
Fast forwerd
Adam Poole, Deniz Ates +260
EY Alumni

2,780 followers
Alumni + Follow

EY Rosario Bazan, Fundadora, Accionista y Gerente General de DanPer. representé a Perti en |a dltima EY Beacon Institute:...
405 followers

edicion del "EY World Entrepreneur of the Year 2015". Les presentamos un breve video donde explica el I
rol del emprendedor hoy en dia. https://Inkd.in/... more institute T Follow
I 1y Legacy - Rosario Bazan - Peru

——————



https://www.linkedin.com/company/1073?trk=tyah&trkInfo=clickedVertical%3Acompany%2Cidx%3A2-2-5%2CtarId%3A1435275134704%2Ctas%3AErnst%20%26%20Young%20

RPMG Australia:
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Home Profile Connections Jobs Interests Business Services Try Premium for free

KPMG Australia 28,747 followers | Follow | A

Home Careers

How You're Connected

3 second-degree connections
106,091 Employees on LinkedIn

See all »

Discover new ideas to grow, manage risk and different ways of operating that deliver fundamentally Careers
better results. With over 5,000 people, including 380 partners, operating throughout Australia
we... see more Interested in KPMG Australia?
Learn about our company and
culture.

1,425 jobs posted

Recent Updates

Learn more »
KPMG Australia The context of challenges which occupy CEOs, CFOs and other leaders in financial
services companies are constantly changing, so the responses must change too.

Frontiers in Finance - Driving competitive advantage KEMG Australia Showcase:Pages

kpmg.com - llluminating some of the most pressing KPMG Australia
oppertunities and challenges in the continuing fight for competitive kﬁ»’b A ;
; ccounting
advantage. 5001-10,000 employees
- ~ N Government: thinking...
Like + Comment + Share + 3 minutes ago \

835 followers
+ Follow

KPMG Australia As construction projects continue to evolve, grow larger and more complex. have
organisations gained more confidence in their ability to hit schedule, budget and quality targets? Consumers beyond today
2 = t 125 followe

Global Construction Survey 2015: Climbing the curve e

kpmg.com - In the ninth edition of KPMG's Global Construction
Survey we focus on the challenges facing project owners as they
seek to climb the maturity curve Tax insights beyond
79 followers

+ Follow

Like (5) + Comment + Share -



https://www.linkedin.com/company/2639873?trk=tyah&trkInfo=clickedVertical%3Acompany%2Cidx%3A2-1-4%2CtarId%3A1435275238038%2Ctas%3AKPMG%20Australia

Using Our LinkedIn Business Page

Here are some ideas we can use to draw attention to our business page.
1. Create a Question.

We can work up a question and then send it out to some of the top influencers
in our field. We post their replies, and since theyre influencers we’ll germinate

discussions with their followers, all connected to our business’ page.

What kind of questions? They can be very industry-specific, or they can be
more general questions that every business leader will need to learn about at

some point or other.
“How do you best handle personality conflicts in your team?”
“Have you had positive outsourcing experiences?”

“What kind of help can be found for someone starting a business in [your city

herel?”
2. Generate Leads.

Just as we've worked throughout this guide to generate our own personal

profile leads, we can put some effort into generating leads for our business.

We can send out free samples or promotional deals in exchange for reviews or

recommendations.

We can politely ask existing customers or clients to write a recommendation.




3. Promote Links to Other Social Media Outlets and our Website.

We can embed links to our other platforms throughout our banners and
descriptions. It's also another place for our business’ website blog posts to

appear.
4. Get our Teams Engaged.

It doesn’t just have to be us leader-types doing the work on LinkedIn. If we get
our team members going theyll help spread our brand and show off the
expertise we associate with our business. The more spiders spinning, the bigger

the web.




